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April 1 is no joke regarding 
Tennessee’s new  Public Notice Law
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On April 1, every Tennessee 
newspaper of general circulation that 
publishes public notices must be in 
compliance with a new law requir-
ing the publication of public or legal 
notices both in their print product 
and website.

Failure to comply with the law’s 
limited, but very specific, require-
ments could put the newspaper’s abil-
ity to publish public notices, at risk, 
according to Greg Sherrill, executive 
director of the Tennessee Press As-
sociation. (See sidebar “Public Notice 
Requirements In a Nutshell.”)

“If they fail to meet the April 1 
deadline, they are in violation of the 
law,” Sherrill said. “Failure to comply 
undercuts the argument we have 
made all along, that newspapers are 
the most reliable source of public no-
tices and offer the widest, verifiable 
distribution.”    

Newspapers have had since April 
12, 2013, when Gov. Bill Haslam 
signed the legislation, to comply.

“The majority of them are already 
doing it,” Sherrill said, adding that it 

applies to all newspapers in Ten-
nessee that publish public notices, 
regardless of their membership 
status with TPA. “We just want to 
remind them that the deadline is fast 
approaching if they’re still working 
on implementing it.” 

Kevin Slimp, TPS technology direc-
tor, said there are two ways newspa-
pers can upload their public notices 
to the statewide website – manually 
or automatically. (Instructions are 
covered in the updated “Public Notice 
Instructions” special section inside 
this issue of The Tennessee Press.)

“Most newspapers, the smaller and 
medium ones, use the manual meth-
od. It’s not a hard thing to do at all. It 
just takes a few seconds,” Slimp said. 
“Basically, it’s uploading text files to 
the statewide public notice website.”

The larger dailies and the metros 
use the automated method by 
having scripts of code built into their 
systems back at their newspapers, 
usually because they have staff who 
can do it, while the smaller newspa-
pers do not, according to Slimp.

In a Nutshell: 
Public Notice Law 
Requirements 
The specific requirements for 
all Tennessee newspapers of 
general circulation that publish 
public or legal notices include:

•	 Notices must be published 
on the newspaper’s website 
for the same period of time 
that they appear in the 
print version

•	 Notices must also be 
uploaded to the Tennessee 
Press Association state-
wide public notice website 
(www.tnpublicnotice.com) 
for the same period of time 
that they are published on 
the newspaper’s website 
and in print

•	 Newspapers cannot charge 
any additional costs for 
publishing notices on their 
websites than the normal, 
customary charges for 
publishing it in their print 
versions

•	 Notices must include the 
date that they were first 
published by the newspaper

•	 Notices must be published 
in their entirety, including 
maps and other exhibits

•	 A link to the newspaper’s 
public notice page within 
its website must appear on 
the newspaper’s home or 
landing page 

•	 A link to the TPA statewide 
website must appear on 
each newspaper’s public 
notice web page

See NOTICES, Page 2

TPA is providing two buttons 
for use on newspaper websites. 
Button #1 should be placed on 
the newspaper’s home page to 
link to the public notices. Button 
#2 should be placed on the page 
with the notices and link to www.
tnpublicnotice.com.

Button #1

Button #2
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In this business, we stand on 
the shoulders of giants – the brave, 
determined and passionate newspa-
per men and women whose work in 
the industry was often marked by 
hardship and opposition.

Each generation in the newspaper 
industry has had its own obstacles 
to face, and each has dealt with 
adversity and challenges in their 
own way.

Philosophies vary about what it takes to have a suc-
cessful newspaper, and I’ve read many of them. But the 
other day a name came up in conversation – Carmage 
Walls – and after hearing a bit of his story, I knew I 
wanted to know more.

I never had the opportunity to meet Mr. Walls. He 
passed away in 1998 at the age of 90. 

But from what I’ve heard and from what I’ve read, he 
must have really been something.

After doing some research on him, I learned that this 
man, who bought and sold newspapers throughout 
the Southeast, the Southwest and the Midwest from 
the 1940s through the 1970s, got an early start. Then, 
he apparently fell in love with the industry and never 
looked back.

Although he was inducted into the Texas Press 
Association’s Hall of Fame in 2012, I learned that Walls 
certainly played a big part in Tennessee newspapers’ 
history as well. He founded Southern Newspapers Inc., 
based in Houston, Texas, but the company was started 
with the 1952 purchase of the Bristol Herald-Courier 
here in northeast Tennessee.

Walls started his career in newspapers in 1924 at 
the age of 15, working in the mailroom of the Orlando 
Sentinel where he inserted the comics. He was one of 
11 children and he dropped out of school, working his 
way through the various departments of the newspa-
per. He took correspondence courses, and after finish-
ing a bookkeeping class, he landed a job in the paper’s 
business department.

He trained under Publisher Martin Anderson and 
eight years later, at the age of 32, he was named pub-
lisher of the Macon (Ga.) Telegraph. 

That was just the start of a remarkable career. Walls 
went on to acquire newspapers in Texas, Alabama and 
Oklahoma.

But the number of newspapers he owned isn’t what 
grabbed my attention. The real story here is his philos-
ophy for what it takes to make a newspaper successful.

Characterizing them almost as semi-public utilities, 
Walls said a newspaper “is the greatest force for good 
or evil in a community.

“We who are fortunate in holding stock in a newspa-
per I consider but temporary custodians of this service 
vehicle in the community,” he added. “The responsibili-
ty of newspaper ownership is first to the public, then to 
the employees and finally to the stockholders.”

In 1977, he gave an interview to “Editor & Publisher” 

magazine, and one of the quotes 
from that article gives insight to 
Walls’ way of looking at the world.

“Wealth cannot be made by doing 
nothing, nor can we expect long to 
acquire something for nothing,” he 
said. “Therefore, I have always striv-
en to earn more, or to put it another 
way, to give more into the world than 
I expect to take out for my own use 

and for the use of those that I am responsible for.”
Walls gave a lot of himself to his newspaper commu-

nities through the years and standing by his principles 
was often far from easy. 

Perhaps his greatest test came shortly after buying 
the Montgomery (Ala.) Advertiser in the early 1960s. 

In the midst of civil rights protests, Walls is on 
record as saying, “We who are responsible for the pub-
lication of newspapers must have the courage to never 
connive with special interests against the interest and 
welfare of the mass of people we serve. We just have 
the courage to do that which may be unpleasant to 
maintain the health of the whole being of the newspa-
per.”

To show just how much he meant that, he defied 
then Gov. George Wallace’s mission to preserve segre-
gation in the state.

His newspaper took a strong position. Saying that 
“Montgomery shouldn’t be the battleground of the Con-
federacy all over again,” Walls removed the four-page 
“Negro news” section from the paper and integrated 
news from the black community into the newspaper as 
a whole. He saw that their news was properly edited, 
removing what he called “superfluous corn pone.”

In response, Walls had a cross burned on his front 
lawn and received phone calls in the wee hours of the 
morning threatening the safety of his children.

But instead of backing down, he persisted. He did 
the same thing at his other newspapers in Charleston, 
S.C.; Macon, Ga.; and Jackson, Miss.

“There was a moral reason for doing this,” Walls 
said. “All men are equal.”

Those words more than underscored his courageous 
actions and his determination to stand by his principles 
– principles that would build a foundation of fairness 
and equality throughout the communities he served.

As the temporary caretakers of these powerful tools 
we call newspapers, we have more opportunities 
than we can count to make a huge difference in our 
communities. Whether our obstacles are large or small, 
having the courage to make the right decisions for 
the right reasons – even when it’s difficult – is mighty 
important.

Learning about the “Carmage Walls Philosophy” 
reminded me of that. 

Lynn J. Richardson is publisher of the Herald & Tri-
bune in Jonesborough.

The Carmage Walls philosophy
Your
Presiding
Reporter
Lynn J. Richardson

Slimp said instructions for both methods are included 
in the Public Notice Instructions special section.

While the majority of the papers are publishing notices 
to their own websites, Slimp said the association is having 
more trouble getting them to actually upload them to the 
statewide website.

“However, the law requires them to upload the public 
notices to their own websites and to upload them to the 
statewide website, not one or the other, but both,” he said. 

Additionally, Sherrill said he and Frank Gibson, TPA 
public policy director, are also pushing papers to make 
sure they comply with one section of the law that they fear 
many have overlooked.

“The law requires there to be a link on the newspaper’s 
home or landing page to the public notices on their web-
site,” Sherrill said. “In addition, it also requires that they 
have a link on their public notice page to the statewide 
public notices website.

“These are two provisions of the law that we’re worried 
haven’t been communicated very well, so we’re really go-
ing to try and push that,” he said. “That’s also an important 
part of the law because it really helps people to find the 
public notices easily online, sort of a one-click idea.”

Sherrill also noted that on the statewide website, www.
tnpublicnotice.com, people can search by county, by city, 

NOTICES, from Page 1

See NOTICES, Page 7
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FEBRUARY

5-7: TPA Winter Convention &
	 Press Institute, Nashville 
21: Deadline for submitting
	 Ideas Contests and State Press
	 Contests entries 
20-22: Southern Classified
	 Advertising Managers
	 Association Conference 
27-March 2: National Institute
	 for Computer-Assisted
	 Reporting, Investigative
	 Reporters and Editors,
	 Baltimore

MARCH 

13: NNA Leadership Summit,
	 Washington, D.C.
16-19: NAA Media Xchange,
	 Hyatt Regency Denver,
	 Denver, Colo.
20-22: American Copy Editors
	 Society, Las Vegas

APRIL

10-12: Mid-Atlantic Newspaper
	 Advertising Marketing
	 Association, Charlotte, N.C.

MAY

1-2: Advertising/Circulation
	 Conference, Chattanooga
1-3: Southern Circulation 
	 Managers Association 
	 Conference, Orlando, Fla.
24: 68th Annual National
	 Cartoonists Society Reuben
	 Awards event, San Diego

JUNE 

5-7: TPA 145th Anniversary
	 Summer Convention,
	 Gatlinburg 

AUGUST 

5-9: Newspaper Association
	 Managers Annual Conference,
	 Nashville 

SEPTEMBER 

4-6: National SPJ Excellence
	 in Journalism Conference, 
	 Nashville
18: Second Annual Border War
	 Golf Tournament, Kentucky

OCTOBER 

16-18: 18th Institute of 
	 Newspaper Technology,
	 UT campus, Knoxville

For Your Calendar

Butch Jones, head coach of the 
University of Tennessee Volunteers 
football team, has been selected 
as the recipient of Tennessee Press 
Association’s Inaugural Headliner of 
the Year Award.

“There were many positive 
headlines generated by many 
different Tennesseans this year, but 
we weren’t surprised when Butch 
Jones was voted the winner,” said 
Jason Taylor, chair of the Winter 
Convention and TPA vice president 
for dailies.

“Tennessee loves football, and the 
renewed optimism he has brought 
to the program definitely saw its fair 
share of headlines across the state. 

“When the Tennessee Press 
Association Board of Directors were 
charged with looking for a Headlin-
er of the Year – someone who has 
generated a great deal of ‘positive 
press’ across the state, one name 
rose to the top – Tennessee Volun-
teers Coach Butch Jones,” said Lynn 
Richardson, TPA president.

“When Jones was named the 
University of Tennessee’s 24th head 
football coach in early December 
2012, he took on quite a challenge. 
Beyond trying to rebuild a lacklus-
ter football program, marred by his 
recent predecessors, he also had 
the huge task of trying to rebuild 
trust and restore integrity to the 
program.”

Part of that foundation includes 
success in the classroom – some-
thing that has marked Jones’ 
football programs.

Under his leadership, the 2011 
Cincinnati Bearcats not only won 
their conference championship, 
but the team topped its league 
in academic honors, earning the 
2010-2011 Big East Team Academic 
Excellence Award.

He brought that same resolve for 
academic excellence to UT.

He won four conference cham-
pionships in six seasons as a head 

coach, including the Big East title in 
2011 and 2012 in Cincinnati and the 
2007 and 2009 Mid-American Con-
ference titles at Central Michigan.

“Tennesseans love their football, 
so it was no surprise that University 
of Tennessee head football coach 
Butch Jones was nominated and 
selected for the inaugural Tennessee 
Headliner of the Year award,” said 
Greg Sherrill, executive director of 
the Tennessee Press Association.

“Media and fans alike have ral-
lied around this enthusiastic coach, 
hoping they are seeing a foundation 
being built that will overcome some 
recent difficulties in the storied pro-
gram. The positive headlines were 
a refreshing change from the many 
economic and politically-related 
stories that otherwise dominated 
the landscape.”

“Although the Vols have yet to 
see such success on the field, Jones 
told us that getting back to the top 
would take some time. But while 
he works to build a winning team, 
he is winning the respect of his 
recruits and their families,” said 
Richardson.

“News stories across the state 
have touted his rare brand of honor 
and his determination to put Ten-
nessee back on top – something that 
is restoring some much-needed faith 
in Tennessee football,” she added.

TPA’s Board of Directors selected 
Jones from the submissions made 
by TPA editors and publishers. The 
TPA Board voted to establish the 
award during its fall meeting.

It is modeled after the Arkan-
sas Press Association’s Headliner 
award.

The presentation is scheduled 
at 2:00 p.m. on Thursday, Feb. 6, 
during the TPA Winter Convention 
in Nashville.

Butch Jones named as inaugural 
Headliner of the Year Award recipient

Jones

HATS OFF
to

Doug Horne
Republic Newspapers

in Knoxville
for being 

the first to register
	 for the Winter Convention!



Oak Ridge weekly 
newspaper closing

The publisher of the Oak Ridge 
Observer, a weekly newspaper 
launched in December 2004, an-
nounced online Thursday, Jan. 2, 
that the paper is closing.

“I’ve nearly killed myself for nine 
years trying to make this work, and 
in the end, we just fell short,” Stan 
Mitchell wrote.

The Observer was distributed on 
Thursdays in Oak Ridge and Ander-
son County with Mitchell and his 
wife, Danah, as its mainstays.

“Let our fate be a lesson on how 
vulnerable small businesses really 
are,” Mitchell said.

Mitchell, a veteran of the U.S. 
Marines, has for some time held a 
second career as an action-fiction 
writer. He has already written two 
novels that are in the Oak Ridge 
area.

Knoxville News Sentinel
Jan. 3, 2014

Jones retires from The 
Greeneville Sun; Reneau 
tapped to fill position

Richard A. “Rich” Jones, assistant 
managing editor of The Greeneville 
Sun since September 2007, retired 
from that position 
at the end of work 
on Friday, Nov. 
15.

He was 
succeeded in 
that position 
by Michael S. Re-
neau, a native of 
Ooltewah and a 
former news ed-
itor of The Herald-News of Dayton, 
who has been working for the past 
two years in Manitou Springs, Colo.

Jones’ retirement Friday after 
six years as assistant managing 
editor at the Sun actually marks his 
second retirement from a newspa-
per career that has spanned just 
over four decades and has included 
major leadership roles with daily 
newspapers in three states – es-
pecially the nationally-known Ft. 
Lauderdale Sun-Sentinel, the most 
widely-circulated newspaper in 
south Florida.

In 2007, at the age of 56, he took 
early retirement from the post of 
production editor at the Sun-Senti-
nel and he and his wife, Barbara, 
moved to Greene County to live near 
one of Barbara Jones’ daughters.

At The Greeneville Sun, Jones 
took a key leadership role in direct-
ing the efforts of the approximately 
15 members of the Sun news, sports 
and lifestyle staff, and helping shape 
the news content of the paper on a 
day-to-day basis.

Most of his duties have involved 
hands-on coordination of staff and 
numerous aspects of the creation 

and editing of the daily newspa-
per, but Jones has also served as 
a senior-level news reporter when 
needed.

In addition to Jones’ other duties, 
he has served as business editor of 
the Sun for the last three years, and 
his news articles on both business 
and environmental matters have 
won major awards in statewide 
newspaper competitions in the 
Sun’s circulation category.

Jones (who is not related to the 
family that owns and operates the 
Sun) has also been the primary 
planner, coordinator, and editor 
of the newspaper’s annual Bench-
marks edition and Salute to Indus-
try edition, as well as the Sun’s 
annual Greene County Guidebook.

Reneau’s acceptance of the 
assistant managing editor position 
brings him to an important editorial 
position with Jones Media Inc., for 
the second time.

A graduate of Bryan College, Re-
neau, 26, majored in Communica-
tion Studies/Journalism and served 
as editor of the college newspaper, 
the Bryan Triangle.

He began his post-college career 
as a general assignment reporter for 
The Herald-News of Dayton, a sister 
newspaper to The Greeneville Sun. 
Both papers are part of Green-
eville-based Jones Media Inc.

Approximately nine months 
after Reneau joined the staff in 
Dayton, the position of news editor 
of the twice-weekly newspaper 
came open, and he was named to 
the post.

In that capacity – essentially, the 
role of editor – his responsibilities 
included not only news and sports 
staff coordination and direction, but 
also intensive hands-on news re-
porting/writing of all kinds, feature 
writing, photography, copy-editing, 
editorial-writing, page-design, 
column-writing, pagination, and 
special-section production.

His work at the Herald-News 
resulted in Tennessee Press Associa-
tion awards in multiple categories.

In the fall of 2011, Reneau moved 
to Manitou Springs, Colo., to accept 
the position of Communications 
Manager with Summit Ministries, a 
national nonprofit Christian organi-
zation based in that community.

Reneau and his wife, Julie, who 
is also a Bryan College graduate, 
are the parents of two young sons: 
Jesse, 2, and Miles, 1.

The Greenville Sun
Nov. 14, 2013

Harryman joins Times 
editorial staff

The Manchester Times is pleased 
to announce the addition of veteran 
journalist Derek Harryman to its 
editorial staff.

Harryman’s primary responsibili-
ty will be covering local sports, said 

editor Josh Peterson.
“Derek brings experience and 

a solid knowledge of sports to our 
editorial staff,” said Peterson. “I 
couldn’t be more excited to work 
with Derek. He will really enhance 
our newspaper, especially our 
sports section and our online news 
services.”

Harryman brings nine years of 
sports media experience to the Man-
chester Times.

“I am excited to begin my tenure 
at the Manchester Times and use 
my extensive experience covering 
Coffee County sports to put out 
the best possible sports product, 
through print, online and our social 
media outlets,” said Harryman.

The Manchester Times
Nov. 20, 2013

Burns joins Gazette staff 
as associate editor

With this week’s edition, The 
Gazette has a new staffer.

Crystal Burns has been named 
associate editor and will be in 
charge of most of the weekly news 
coverage and will write a personal 
column, “It’s Crystal Clear.”

Burns has a bachelor of science 
in journalism with a minor in pro-
fessional writing 
from Belmont 
University in 
Nashville. She 
resides in the 
Moores Chapel 
community and 
worships at Oak 
Grove Baptist 
Church.

She is the 
daughter of Dale and Barbie Burns 
and is familiar with the Trenton 
community thanks to her dad’s em-
ployment with the Trenton Special 
School District in the mid-1990s. 
Dale Burns retired from education 
as principal of Bradford High School 
in 2003.

She has served as sports editor, 
reporter/typesetter for the Milan 
Mirror-Exchange, and as a freelance 
writer for that publication, the 
Humboldt Chronicle and Tri-City 
Reporter.

Burns is currently serving as 
president of the Milan Rotary Club, 
where she has achieved four years 
of perfect attendance and is a Paul 
Harris Fellow.

The Gazette, Trenton
Nov. 27, 2013

DNJ welcomes Willard 
to its newsroom staff

Michelle Willard joined the staff 
of The Daily News Journal this past 
week in the position of multimedia 
journalist specializing in telling sto-
ries of Rutherford County’s growth 
and development through word, 
photographs and videos.

“I’m excited 
to work for the 
newspaper I grew 
up reading,” said 
the Murfrees-
boro native. “I 
have an intimate 
knowledge of 
Murfreesboro and 
an institutional 
knowledge of the 
history.”

A graduate of Riverdale High 
School, Willard earned bachelor of 
science degrees in mass commu-
nication and cultural anthropol-
ogy from Middle Tennessee State 
University.

She comes to The DNJ from TN-
Report.com, where she was Capitol 
Hill bureau chief. Before that, she 
worked at The Murfreesboro Post 
for six years, serving as a staff writ-
er for three years and later moving 
into the managing editor position in 
March 2010.

Willard also used her degree 
in anthropology and worked as a 
staff archaeologist for Duvall and 
Associates.

“(The anthropology degree) 
helped me get a good framework of 
the world and how people interact 
with each other. And because of the 
basic theories underlying anthro-
pology, I can look at a situation 
unbiased,” Willard said.

Her accolades include a 2008 out-
standing reporting media award on 
higher education from the Council 

for the Advancement of Education 
District III and honorable mention 
from the National Newspaper 
Association in 2013 for Best Feature 
Series for “Surviving Child Abuse.”

In her newspaper career, she 
has covered a wide gamut of local 
issues, including higher education, 
politics, government and commu-
nity events. Her experience, as well 
as her ties to Rutherford County, 
provide “a working knowledge” of 
the community, she said.

The Daily News Journal
Nov. 10, 2013

Longtime KNS employees 
join Rogero staff

Jesse Fox Mayshark will be the 
city of Knoxville’s new communica-
tions director and long-time News 
Sentinel staff member Eric Vreeland 
will become the city’s communi-
cations manager under changes 
announced by Mayor Madeline 
Rogero.

Mayshark, a former Metro Pulse 
editor, editor in the New York Times 
Service Department and News 
Sentinel reporter, had served as 
communications manager since 
Rogero took office two years ago.

The changes, which took effect 
Dec. 16, are spurred by the depar-
ture of Angela Starke, senior com-
munications director who moved to 
Orlando, Fla.
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THREE MONTHS UNTIL DEADLINE
Public notice upload law to take effect April 1

Are you uploading your notices yet?

By April 1, all newspapers printing public notices 
must also upload those notices to the newspaper’s 
website and www.tnpublicnotice.com.

Notices must be posted online for each date that 
they run in your print edition.

To fi nd out more or to begin uploading to 
tnpublicnotice.com, contact TPA at (865) 584-5761.

Reneau

Willard

See TRACKS, Page 5

Burns
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Mayshark will be responsible for 
“broad communications strategy 
and oversight” and government 
relations. Vreeland will handle 
day-to-day relations with the media 
along with other duties.

Knoxville News Sentinel
Dec. 3, 2013

Scott Whaley returns 
to Chester County 
Independent

Scott Whaley is the new publisher 
of the Chester County Independent 
in Henderson. He retired from the 
position in June 
2011, but returned 
to the newspaper 
on Dec. 2, 2013.

Whaley served 
as TPA’s president 
in 1997-98.

American 
Hometown 
Publishing (AHP) 
purchased The 
Chester County Independent in 
October 2008 from Whaley and 
principal owner Jay Albrecht. Wha-
ley also served as publisher at the 
time of the sale.

AHP is a Nashville-based holding 
company started in 2003.

Submitted to TPA

DNJ places building up 
for sale, plans to stay 
downtown

The Daily News Journal an-
nounced today it is placing its build-
ing in downtown Murfreesboro 
up for sale as part of its strategic 
transformation to meet its changing 
business needs.

During its 164-year history, The 
Daily News Journal has always 
called Rutherford County home. 
The newspaper plans to relocate to 

another building near the Public 
Square.

The DNJ’s building once housed 
the newspaper’s printing press, 
composing room, classifieds depart-
ment and other operations that have 
since been moved to other locations.

“We’ve always considered it a 
badge of honor that we’re located 
in a historic building in the heart 
of Murfreesboro,” said Kevin Huff, 
VP/finance. “But as the industry 
evolves and we become more 
focused on the digital component of 
our business, we simply don’t need 
the space we once required.”

The building measures in at 
27,300 square feet, while only 
5,000 square feet are needed for 
The Daily News Journal’s business 
and newsroom operations. Print-
ing operations were moved to The 
Tennessean in 2006.

There isn’t a timeline for a sale 
or a move, Huff said, adding that 
all options will be explored as The 
Daily News Journal looks for its 
future location.

“We are committed to staying 
in downtown Murfreesboro,” Huff 
said. “It’s an exciting time for this 
city and this county and we will 
remain a part of that. We will con-
tinue to tell the stories of Rutherford 
County in our print edition and on 
dnj.com.”

CBRE has been retained to repre-
sent the company. Leslie White with 

The Parks Group Commercial Real 
Estate will be handling the sale of 
the building.

The Daily News Journal is owned 
by Gannett Co., Inc. (NYSE: GCI), an 
international media and marketing 
solutions company that informs and 
engages more than 100 million peo-
ple every month through its pow-
erful network of broadcast, digital, 
mobile and publishing properties.

Daily News Journal
Dec. 26, 2013

Shelton joins The 
Greenville Sun as ad rep

Diane Shelton has joined The 
Greeneville Sun as an advertising 
representative.

Shelton was born in Greeneville 
and is a graduate of South Greene 
High School and Hamilton Business 
College.

She began her advertising career 
in 1990 in South Carolina at The 
Greenville News.

She later worked at the Knoxville 
New-Sentinel and at The Tennesse-
an in Nashville and was the sales 
director for Titans Exclusive, a 
fan publication for the Tennessee 
Titans.

Shelton left newsprint in 2001 
and went to work as a senior 
account executive for Clear Channel 
Communications, which is home to 
five radio stations on Music Row in 

Nashville.
She sold airtime and endorse-

ments for on-air personalities such 
as Dave Ramsey, Gerry House and 
Phil Valentine.

In 2007, Shelton left radio and 
launched Step Inside Magazine, 
serving the towns of Spring Hill and 
Thompson’s Station in Williamson 
County.

In 2010, she moved back to East 
Tennessee, where she owned Rusty 
Nails Antiques in Dandridge.

Last year, she and her husband, 
Mark, moved back home to Greene-
ville and started a new regional 
magazine, East Tennessee Living.

The Sheltons have two children, 
Matthew, who resides in Franklin, 
and Ashley, a senior at The Univer-
sity of Tennessee, Knoxville.

The Greeneville Sun
Oct. 31, 2013

Alford to run for Knox 
County school board

Laurie Alford, controller with 
TPS, has taken out a qualifying peti-
tion from the Knox County Election 
Commission to 
run for 4th Dis-
trict of the Board 
of Education.

Alford ran six 
years ago against 
Karen Carson, 
who represents 
the 5th District. 
She said she has 
been redistricted 
since then.

In interviews, Alford has said she 
feels changes need to be made in 
the school system.

Knoxville News Sentinel 
Dec. 14, 2013

TRACKS, from Page 4

Whaley

Alford

By PAMELA CLAYTOR
The Expositor Staff Writer 
Dec. 16, 2013

In 1967, the United States was embroiled 
in Vietnam, gas was $.33 per gallon and 
minimum wage was $1.40. It was the year 
that Kathy Teeple began her career at The 
Expositor, just after graduating high school. 
At that time, newspapers were put together 
very differently than they are today, Teeple 
says, as every story was typed or handwritten, 
then had to be reset.

Setting the type for stories was her job 
when she first began working at the paper. 
Though she explains that everything has “to-
tally changed” and preparing the paper today 
is “like a new job,” the change came gradually 
over time. 
One of the big changes came when The Ex-

positor began 
integrating 
computers into 
printing the 
paper.

Teeple states 
that at first 
the computers 
were used to 
set up adver-
tisements. 
The ads were 
then printed 
and cut and 
pasted onto 
a board to be 
photographed onto plates and then printed 
onto newsprint.

Over time, more and more aspects of com-
posing the paper became computerized. 

At the time of her retirement, Teeple works 
exclusively on computers, designing and 
creating advertisements for clients of The 
Expositor.

One of the biggest changes Teeple says she 
experienced in her time at the paper was The 
Expositor’s move from the office in Liberty 
Square to the current location on Bockman 
Way.

It was at this time, she states, that The 
Expositor got its own press and could print 
the newspaper in-house, something they had 
never done before.

Teeple herself experienced many changes 
in her own life during her 46 years at The 
Expositor. When she started, she was a single 
young woman. Shortly thereafter, she got 
married and had a baby. She has lost her hus-
band since then and now has twin grandsons. 
Teeple didn’t intend to come back to work in 

1969 after giving birth to her daughter. In fact, 
she attempted to quit.

Bobby Anderson, owner of the newspaper 
at that time, refused to let her leave. He called 
her back in and she began working one day 
a week, which gradually increased until she 
was working full-time again.

Now nearly half a century later, she is final-
ly leaving The Expositor.

One thing she plans to take with her when 
she leaves are the memories of all the many 
people she has met over the years. “I’ve come 
in contact with so many people and I’ve got-
ten to know so many people,” she says.

Teeple doesn’t have any retirement plans at 
this time. She says she’s just looking forward 
to getting up and doing whatever she wants to 
do from now on.

“I don’t have a lot of plans, but I don’t want 
a lot of plans!” she remarks.

Kathy Teeple retires from The Expositor after 46 years

Teeple
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Hamilton County Herald 
celebrates 100th 
anniversary 

One hundred years ago this week 
in Chattanooga, presses began 
printing the first issue of the Ham-
ilton County Herald. Founder and 
Editor W.B. Cleage’s venture was 
revealed to its readers in the form 
of a four-page, six-column paper of 
“attractive typography.”

In his announcement to the 
public, printed in the Chattanooga 
Times on Jan. 2, 1914, Cleage said, 
“This newspaper is a business enter-
prise and will, under no circum-
stances, be used as the personal 
organ of any man or men, interest 
or clique. It enjoys the subsidy of 
no special interest and asks no sub-
scriptions to its stock. It asks favors 
of no one save the favor of public 
approval and patronage as merited.”

Cleage died five years later in 
1919 at the age of 45, but his dream 
of a publication that readers would 
respect and look forward to lives on 
today through a dedicated team.

As News Editor David Laprad 
says, “While the Hamilton County 
Herald has changed hands more 

than once during its long, rich histo-
ry, one thing has never changed: 
we remain committed to telling the 
story of Chattanooga by focusing on 
the stories of the individuals who 
live here.

“My pleasure in writing for 
the Herald is sitting down with 
someone and finding out why they 
do what they do. Therein lies their 
passion and their vision, and therein 
lies the passion and vision of this 
city.”

Lynda Hood, the executive direc-
tor of the Chattanooga Bar Associ-
ation said, “Congratulations to the 
Hamilton County Herald on their 
centennial celebration – a great way 
to start off 2014. The Chattanooga 
Bar Association thanks everyone at 
the Herald for many years of sup-
port to the legal community and we 
look forward to many more years of 
this successful partnership.”

As mentioned, the Herald covers 
a range of community business 
news, including real estate. Mark 
Blazek, 2013 president of the Greater 
Chattanooga Association of Real-
tors, says, “Amidst the struggle for 
printed news to remain viable, we 
are pleased that the Herald has such 

a presence in our community. On 
behalf of the Greater Chattanooga 
Association of Realtors, I congratu-
late the Herald on their longevity.”

Susanne Reed, general manager 
at the 100-year old paper, says, 
“Since that day when W.B. Cleage’s 
vision became a reality, the Ham-
ilton County Herald has strived to 
be a newspaper of rich stories and 
timely information for the legal, real 
estate, and business communities.

“We appreciate every one of our 
subscribers and advertisers. Thank 
you for reading.”

Jan. 3, 2014 
Hamilton County Herald, 

Chattanooga

The Tennessean’s sports 
websites ranked among 
best by APSE

The Associated Press Sports Edi-
tors have named The Tennessean’s 
sports websites among the nation’s 
best.

In its annual national judging 
contest, the APSE honored Ten-
nessean.com and its related sports 
online and mobile platforms as one 
of the country’s Top 10 sites in the 

category of 500,000 to 1.9 million 
monthly unique visitors.

This is the first time The Ten-
nessean’s sports-related digital plat-
forms have been honored by APSE.

Sites were judged over two 
random days, from Sept. 1 through 
Dec. 15.

Matt Pepin of Boston.com chaired 
the judging. Judges reviewed all 
content, including stories, columns, 
blogs, videos and slideshows, 
on Tennessean.com, Tennessean.
com/sports, Tennessean.com/
gametime and Tennessean.com/
OnCampus.

In addition to The Tennessean, 
the other top 10 sites were (listed 
alphabetically): Baton Rouge (La.) 
Advocate, Boulder (Colo.) Daily 
Camera, Buffalo (N.Y.) News, 
Charlotte (N.C.) Observer, Colum-
bus (Ohio) Dispatch, The Daily 
Herald (Arlington Heights, Ill.), The 
Oakland (Mich.) Press, The State 
(Columbia, S.C.) and Tulsa (Okla.) 
World.

The (Memphis) Commercial Ap-
peal and The (Knoxville) News-Sen-
tinel received honorable-mention 
honors.

The APSE will have its annual 

print section and writing judging in 
March in Indianapolis. All print and 
Web winners will be honored at 
the association’s annual meeting in 
June in Arlington, Va.

MTSU in Top 20 
Mass Comm Programs

Middle Tennessee State Univer-
sity’s College of Mass Communica-
tion is gaining national attention, 
ranking among the top 20 programs 
in the U.S., according to a survey 
by a popular news industry trade 
publication.

TV Week’s NewsPro Magazine 
released results of the survey in its 
December issue, listing the nation’s 
top Mass Communication and 
Journalism colleges. The Universi-
ty of Missouri had the top-ranked 
program.

The survey was distributed to 
members of the Radio Television 
Digital News Association, with 
1,321 respondents participating. 
(The rankings story can be found 
at http://tinyurl.com/MTSU-Mass-
Comm-Top20, page 18.)

MTSU was the only Tennessee 
university in the rankings.

By GREG SHERRILL
TPS Executive Director

Preparation for this year’s TPS Employee of 
the Year Award was a little more challenging 
than most.

The annual award is conferred upon a 
deserving member of our staff by a vote of his 
or her colleagues (I don’t vote.)  It recognizes 
one person who consistently goes above and 
beyond – and exhibits the true nature of a 
team player.

I distribute voting forms to all staff a couple 
weeks before our staff holiday party, remind 
them of the deadline, and then tally the vote.  
Typically, I will then ask Laurie Alford to help 
me prepare an attractive certificate, and the 
small cash honorarium that goes along with 
winning the award.

Except this year I was in trouble: The em-
ployees chose Alford as the 2013 TPS Employ-
ee of the Year!  Alford would know something 
was up if I didn’t ask for her help as usual, but 
I didn’t want to let the cat out of the bag.

Laurie’s right hand, Kathy, came to the 
rescue.  She jumped in and offered to handle 
printing the certificate for Laurie, which she 
did.  But the certificate that Laurie saw was a 
fake one with another employee’s name on it.  
She also produced the real one, and slipped it 
to me on the sly.

So when the entire staff was gathered 
around the lunch table at our holiday party, 
I began with some lead in hints as to who 
might have been chosen.

“This year’s recipient is a female,” I said.  
“She has been with TPS for more than 10 
years now.  She has never received the Em-
ployee of the Year award before…”

That’s when Alford threw me that all-

too-common “you just messed up” glare, 
remembering in her mind when the employee 
named on the fake certificate did indeed win 

the award a few years ago.  But I continued.
“…and this year’s recipient has no idea 

that she was chosen, because she was asked 

to prepare a completely fake certificate just 
to throw her off!  Laurie Alford, would you 
please approach.”  I wish you could have seen 
the look on her face!

Antics aside, the comments of Alford’s 
colleagues made it clear why she was chosen.  
Among them were:

“Very few people can balance the needs of a 
company and the best interests of its employ-
ees.  A person who can balance her mind and 
her heart is a great person – a true asset and a 
true friend.”

“She just makes working with numbers 
easy!”

“As a new employee, Laurie was always 
available and approachable for help.  Plus, 
she’s just awesome and brings smiles and 
laughter to everyone.”

“Much of what Laurie does day in and day 
out goes unnoticed, but is vital to TPA, TPAF, 
and TPS.  Her concern for the best interest of 
her colleagues is evident every two weeks by 
making sure payroll is correct.  Most recently, 
it can be seen in her tireless efforts with 
health insurance.  All three companies should 
recognize how important Laurie is to the 
organization.”

“I can’t think of one reason why she doesn’t 
deserve!  Dedicated, motivating, dependable, 
consistent, professional.”

Alford succeeds 2012 Employee of the 
Year Alisa Subhakul. A tradition was started 
in 2008, at which time an “Employee of the 
Year” white coffee mug was signed in indeli-
ble ink by each year’s recipient of the Award.  
Alford was given the mug along with her 
certificate, and will be adding her signature 
and the year soon.

Controller Laurie Alford named 2013 TPS Employee of the Year

TPS Executive Director Greg Sherrill presents Controller Laurie Alford with the 2013 TPS 
Employee of the Year award.

Accolades
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By CRYSTAL BURNS
The Gazette, Associate Editor 
Dec. 24, 2013

With dozens looking on as he 
furiously took notes about this 
year’s Award of Gratitude recipient, 
the longtime editor of the Trenton 
Gazette was surprised to hear his 
own name called.

Sheriff Chuck Arnold presented 
the award to Danny Jones at the 
Open House held at the Gibson 
County Correctional Complex in 
Trenton on Sunday.

The first Open House was held 
in 2006 to celebrate the completion 
of the new correctional com-

plex and has become an annual 
tradition to thank taxpayers for 
their support of the Gibson County 
Sheriff’s Department.

“We know your tax money built 
this, and we appreciate it,” Arnold 
said. “We know who pays the bills. 
We’re ever mindful that it’s not 
our money. It’s not my money. It’s 
everybody’s money.”

It’s also become a tradition for 
Sheriff Arnold to present an award 
to an individual or group that has 
supported the department.

“We’ve been through floods, 
fires, strife, good times and bad,” 
Arnold said. “This recipient is well 
known in our community. He is 

known to be fair but can also be 
stern.”

Arnold described Jones as a 
“seeker of the truth” and a role 
model to others who want to do the 
right thing.

When the sheriff called his 
name, Jones dropped his pen.

“You got me good,” he admitted.
Jones and his wife Janice have 

called Trenton home for the last 36 
years. She has served as the Gibson 
County Circuit Court Clerk since 
1986, and he has been editor of the 
Trenton Gazette for 32 years.

Judy Oliver and the staff at Cot-
ton’s Café in Trenton provided food 
for the Open House.

Sheriff honors Gazette editor

Photo courtesy of the Trenton Gazette

Trenton Gazette Editor Danny Jones, left, receives the Award of Gratitude from Gibson County Sheriff 
Chuck Arnold.

Continuing with the theme from 
last month’s column, celebrating 
30 years for TnSCAN – Tennessee’s 
Classified Ad Network, this month 
will highlight 30 types of businesses 
that lend themselves well to multi-
ple newspaper ad placement. 

Auctions

Business Schools

Car Shows

Drivers Needed

Employment Advertising

Festivals

Grand Openings, Golf Courses/
Golf Equipment

Health Products

Items for Sale

Job Openings

Kitchen Cabinets

Livestock for Sale

Manufactured Homes, Medical
Supplies

Notices

Openings for Stores

Pools and spas

Quaint Cabin Rentals

Real Estate, Resorts

Schools 

Trade Shows

Upholsterers

Vacation Rentals, Vacation
Properties

Wedding Chapels

Xtreme Sports Gear

Yachts for Sale

Zoos

Did any of these give you some 
good ideas? Perhaps a few of these 
types of businesses are in your 
community.

You are all set if any of these 
businesses are already running 
ads in your newspaper. You have 
already demonstrated the value of 
print. Now, you have an opportuni-
ty to help them market their service 
or product outside of your commu-
nity.

The best part is your client does 
not have to call other newspapers 
to do so; they can talk to you – their 
local newspaper sales rep. 

Tennessee Press Service offers 
free refresher training on TnSCAN 
and all of the Advertising Networks, 
so your sales force can become 
familiar with the Advertising 
Networks.

Your sales team will be the 
one point of contact for your local 
clients and your newspaper keeps a 
great commission on each ad sold. 
Contact TPS for more information, 
865-584-5761 ext. 117.

Check out these 30 
network prospects

Networks
Advertising
Manager
Beth Elliott

by newspaper title and by date, which is why the 
notices must be uploaded on the same date they are 
in the printed newspaper.

“Even after a notice has been published the re-
quired number of days, they need to be searchable 
by all those dates on the newspaper’s website. They 
are automatically done that way on the state site,” 
Sherrill said.

“There’s a variety of ways they can search on 
there,” he said. “They can also search many areas 
at once. It makes it pretty easy for them to find the 

notices.”
Gibson added that although there is no search 

requirement in the law for local or statewide web-
sites, the dates of publication help readers find the 
printed version if they need it.

“The print version remains the official, legal 
document,” Gibson said. 

Gibson said the law “addresses every concern 
and criticism that has been raised over the last de-
cade about the sufficiency of printed public notices.

“Most proposals have been to move notices to 
government websites, but there was no govern-
ment website that we could find that had more 

distribution or circulation than the local newspa-
per,” he said.

“By adding newspaper websites to the equation, 
the public has the best of both worlds.”

NOTICES, from Page 2

Please share this copy 
with your colleagues!

Pass it on!
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Harold White
Harold Dee White, age 75, passed 

away Dec. 7, 2013.
Mr. White was retired from The 

Tennessean. For the past five years, 
he and his wife were park atten-
dants with Cedar Creek Camp-
grounds in Mt. Juliet, Tenn.

Survivors include his wife, Dorris 
Hunt White; one step-daughter; two 
step-sons; two sisters; two brothers; 
five grandchildren; two great-grand-
children.

Online tributes may be made 
at madisonfuneralhome.net. 

The Tennessean
Dec. 9, 2013

Mildred Fleenor Hillman
Mildred “Bill” Fleenor Hillman, 

77, of Mt. Carmel, passed away Dec. 
12, 2013 at Life Care Center of Gray 
following an ex-
tended illness.  
She was born 
on April 4, 1936 
in Nicklesville, 
Va., and was the 
daughter of the 
late Stanley and 
Margaret Fleenor. 
Mrs. Hillman was 
employed with 
Baysmont and 
Kingsport Times News and retired 
in 1999.

She was very loving and enjoyed 
taking care of her family and spend-
ing time with her grandchildren. 
Mrs. Hillman also enjoyed being 
in the great outdoors and watching 
her grandchildren play sports. She 
was an active member of Oak Grove 
Baptist Church in Mt. Carmel for 
the past 45 years and served as a 
Sunday school teacher for 32 years. 
She also served on the Community 
Chest of Mt. Carmel for 30 years.

In addition to her parents, she 
was preceded in death by two broth-
ers, J.D. Jessee and Junior Jessee 
and son in law, Rick Lamphear 
Survivors include her loving and 
devoted husband of 60 years, Henry 
Hillman; one daughter, Mary Lam-

phear, Kingsport; two sons, Randell 
Hillman and wife Elaine, Church 
Hill; and David Hillman and wife 
Lori, Charlotte, NC; grandchildren, 
Kathy Hurd, Rebekah Hillman, 
Aaron Hillman, Kady Hillman and 
Maria Lamphear; sister, Colleen 
Burke, Bristol; brother, Jim Fleenor 
and wife Christine, Biloxi, Miss.; sis-
ter-in-law, Leola Jessee, Nashville, 
Tenn.; several nieces and nephews 
also survive.

Donations may be made to the 
Alzheimers Association, NE chapter, 
207 Boone St. Suite 1500, Johnson 
City, TN 37604.

The Kingsport Times-News
Dec. 13, 2013

Philip W. ‘Phil’ Hamby
Philip W. ‘Phil’ Hamby, 69, 

former publisher of the weekly 
Knoxville Journal newspaper and 
homebuilder, died Dec. 22, 2013 at 
his home in Knoxville. He had been 
in declining health because of ex-
posure to herbicide in the Vietnam 
War.

Mr. Hamby, a native of South Car-
olina, was born on Aug. 13, 1944, 
and a graduate of Hillcrest High 
School in Simpsonville, S.C., where 
he was the first student body presi-
dent. He attended the University of 
South Carolina before serving with 
the Army’s 25th Infantry Division 
in Vietnam. He was awarded the 
Bronze Star Medal for meritorious 
achievement in ground operations 
against hostile forces.

In the 1970s, he founded his 
construction firm, Phil Hamby 
Construction, in Knoxville and was 
known for quality homes and ener-
gy-saving construction. He served 
on the Knox County Metropolitan 
Planning Commission and was a 
member of the National Associa-
tion of Realtors. He was a former 
president of the Home Builders As-
sociation of Greater Knoxville and 
a director of the state HBA and Na-
tional Association of Home Builders. 
In 1981, he was named Knoxville 
Builder of the Year. Later he opened 
Mr. Yogurt’s Lite Food Bars.

As an active member of Premiere 
Publishing, The Knoxville Journal 
name was purchased in 1995 to 
revive Knoxville’s oldest newspaper, 
where he acted as publisher/editor 
for nearly a decade. He was a long-
time animal lover and supporter of 
animal rights. 

He was preceded in death by 
his parents, Richard and Juanita 
Hamby.

Survivors include two brothers, 
Manning Richard Hamby (wife, 
Carolyn) of Simpsonville, S.C. and 
Morris Allen Hamby (wife, Annette) 
of Fountain Inn, S.C.; and a sister, 
Deborah Phillips of Marietta, Ga.; 
his daughter, Melissa Meyer (hus-
band, John) of Murfreesboro, Tenn.; 
his son, James Alan Hamby (wife, 
Michelle) of Knoxville, Tenn.; and 
three grandchildren, Johnny and 
Samantha Meyer and Jamesyn Shea 
Hamby.

In lieu of flowers, a memorial gift 
may be made to Best Friends Ani-
mal Society at www.bestfriends.org.

The Knoxville News Sentinel
Jan. 2, 2014

Leonard Calvin Gregory
Leonard Calvin Gregory, 82, 

passed away peacefully on Dec. 
22, 2013, at his home in Pensacola, 
Fla. He was born 
Aug. 12, 1931 in 
Lafayette, Tenn., 
to Elder Stephen 
Calvin and Betty 
Jenkins Gregory.

He was gradu-
ated from Macon 
County (Tenn.) 
High School in 
1949 and later 
studied English 
and Journalism at Cumberland Uni-
versity in Lebanon, Tenn. He also 
completed coursework at Florida 
State University in Tallahassee, Fla., 
and Rice University in Houston, 
Texas.

Gregory was editor and publisher 
of the Macon County Times from 
1957-1965, during which the Times 
received two Tennessee Press Asso-

ciation awards for local feature writ-
ing and pictures. He also served as 
a sports and general correspondent 
for the Nashville (Tenn.) Banner 
newspaper.

He left the newspaper business to 
enter the cable television industry in 
1965 and managed cable television 
systems in Tennessee, Kentucky, In-
diana, Ohio, Pennsylvania, Virginia, 
West Virginia, Alabama, Florida 
and Texas over the next several 
years.

He was area vice president for 
Storer Cable Communications in the 
late seventies and eighties and was 
responsible for one of the largest 
operations in the cable television 
industry in the State of Florida. 
Gregory was elected Chairman 
of the Board of the Florida Cable 
Telecommunications Association in 
1976 and also served on the boards 
of the Florida and Ohio Cable Tele-
communications Associations.

In 1987, Gregory was named pub-
lisher of Private Cable plus Wireless, 
a trade publication for the wireless 
and private cable industries. In 
1993-94, he published Wireless Ca-
ble Broadcasting magazine. In 2000, 
he and his wife, Frances, retired to 
Pensacola.

Gregory was involved in numer-
ous civic and charitable organiza-
tions including the Jaycees, Rotary 
International and the Benevolent 
and Protective Order of Elks. He 
was a member of Olive Baptist 
Church, Pensacola, Fla. Earlier, he 
was ordained a deacon by Miami 
Lakes Baptist Church, Miami Lakes, 
FL.

He was married to the former 
Mary Frances Oldham, Hartsville, 
Tenn., on April 8, 1950, in Corinth, 
Miss., and who preceded him in 
death. Also preceding him in death 
were his parents, brother, Charles 
E. Gregory, Lafayette, Tenn.; sister, 
Sue Gregory Vermillion, Clarksville, 
Tenn.; half-sister, Meddie Wilburn, 
Indianapolis, Ind.; and half-brother, 
Thomas Lawrence Gregory, Lafay-
ette, Tenn.

Gregory is survived by two sons, 
Stephen Wooten (Brenda) Gregory, 

Gainesville, Fla., and Leonard Keith 
(Linda) Gregory, Pensacola, Fla.; 
six grandchildren, Jason Gregory, 
Panama City, Fla.; Tristan (Matt) 
Gregory-Kimerling, Gainesville, 
Fla.; Bryan Gregory, Gainesville, 
Fla.; James (Ashley) Gregory, Ashe-
ville, N.C., Calvin (Rebekah) Greg-
ory, Pensacola, Fla.; and Anthony 
(Kristina) Gregory, Pensacola, Fla.; 
and four great-grandchildren.

Memorial donations may be 
made to Covenant Hospice, 5041 N. 
12th Ave., Pensacola, Fla., 32504 or 
to the American Cancer Society.

Macon County Times
Jan. 6, 2014

Charlene Goodwin Zoet
Charlene Goodwin Zoet, 80, died 

Dec. 26 2013. She recently had been 
diagnosed with leukemia. 

Mrs. Zoet, who 
until this past 
year wrote under 
the name Char-
lene Holliday, 
penned a weekly 
column in the 
Review Appeal in 
Franklin, Tenn., 
on the people 
and events in 
Fairview. She 
began writing for The Fairview Ob-
server in 1989 when the newspaper 
launched its first issue. She contin-
ued covering local senior news and 
events for the Fairview newspaper 
for the next 20-plus years. 

She is survived by her husband of 
25 years, Russell Zoet; stepchildren, 
Beverly Strack, Belinda King, Paula 
Brown and Gary Zoet, Donna and 
Mike Rapp, and their three children; 
god-daughter Caitlin (Matthew) 
Henson and their three children; sis-
ters Billie Spencer, Patsy Mangrum, 
Brenda Hardin and Jenelle Pinker-
ton; and brother, Bobby Goodwin.

Mrs. Zoet was buried in Harpeth 
Hills Memory Gardens.

The Tennessean/ 
Franklin Review Appeal

Jan. 8, 2014

Obituaries

Hillman

Gregory

Zoet

Don’t wake up Feb. 22 and realize you 
forgot to send in your entries for the 
State Press Contests 
Advertising & Circulation Ideas Contest
Deadline is Friday, Feb. 21 See www.tnpress.com for details
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FYI - Contact Info
In last month’s column on design 

basics, I mentioned the need for a 
dominant photo.

“Why?” you may ask. “My space 
is tight and I don’t get great photos. 
Most of our shots are pictures of kids 
in school, people at their jobs, check 
passings and the like. We’re a small 
newspaper in a small town and we 
don’t always get those award-winning 
photos you’re talking about.”

Fair enough.
But that doesn’t mean you have to un-

derplay the photos you do get. Too often, 
that school shot is so small readers can’t 
really see the faces in it. And there’s noth-
ing wrong with clustering two or three of 
those pictures so they create a dominant 
visual element. Why scatter three school 
pix around a page? Instead, push them 
together to create some impact.

And when you do get that strong photo, 
remember to use it with size.

Here are some suggestions:
Make it big: If it’s a house fire, you can 

certainly run it as large as the photo in the 
illustration with this column. If it’s a fire 
in the center of your business district, it 
may be worth the entire top half of your 
front page. What’s my idea of a “big” 
photo? For a vertical shot, go for three 
columns by eight-to-ten inches deep on a 
broadsheet page. For horizontals, at least 
four columns wide by six-to-eight inches 
deep.

Make others smaller: Relative size is a 
factor. Your lead photo loses dominance 
and impact if the size of other photos on 
the page is nearly the same. Keep those 
other visuals smaller.

Cluster photos: As mentioned earlier, 
you can often take two or three photos 
from one event and place them together to 
get more impact.

Set it off: Especially in a lead news 

package or 
a feature 
display, con-
sider placing 
extra space 
around the 
photo. This 
helps give it 
even greater 
impact.

Crop tightly: Be sure to look for the 
photo within the photo. Crop out extra sky 
or earth where possible. The tighter you 
crop, the more readers can focus on the 
real content of the photo.

Focus on optical center: When you can, 
place the lead photo over optical center of 
the page. Optical center is a bit above and 
to the left of dead center. It’s an area where 
the eye tends to first fall when readers first 
look at a page.

Yes, yours may be a small newspaper 
– but a large photo will help you deliver 
information, interest and impact to your 
readers.

WANT A FREE evaluation of your 
newspaper’s design? Just contact Ed: edh@
henningerconsulting.com or call 803-327-
3322

IF THIS COLUMN has been helpful, you 
may be interested in Ed’s books: “Henninger 
on Design” and “101 Henninger Helpful 
Hints.” With the help of Ed’s books, you’ll 
immediately have a better idea how to de-
sign for your readers. Find out more about 
both books by visiting Ed’s web site: www.
henningerconsulting.com

ED HENNINGER is an independent 
newspaper consultant and the Director of 
Henninger Consulting. Offering comprehen-
sive newspaper design services including 
redesigns, workshops, staff training and 
evaluations. E-mail: edh@henningercon-
sulting.com. On the web: henningerconsult-
ing.com. Phone: 803-327-3322. 

Size does matter – when it comes to photos

By 
Design
Ed Henninger
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RICH SQUARE—Go plac-
idly amid the noise and 
haste, and remember 
what peace there may 
be in silence. 

As far as possible 
without surrender, be 
on good terms with 
all persons. Speak 
your truth quietly and 
clearly and listen to 
others, even the dull 
and ignorant; they too 
have their story. 

Avoid loud and ag-
gressive persons; they 
are vexatious to the 
spirit. If  you compare 
yourself  with others, 
you may become vain 

and bitter—for always 
there will be greater 
and lesser persons than 
yourself. Enjoy your 
achievements as well as 
your plans. 

Keep interested 
in your own career, 
however humble; it is a 
real possession in the 

Go placidly amid the noise and haste, 
and remember what peace there may be in 
silence. 

As far as possible without surrender, be on 
good terms with all persons. Speak your truth 
quietly and clearly and listen to others, even 
the dull and ignorant. 

Avoid loud and aggressive persons; they are vexatious to the 
spirit. If you compare yourself with others, you may become vain 
and bitter—for always there will be greater and lesser persons 
than yourself. Enjoy your achievements as well as your plans. 

Keep interested in your own career, however humble; it is a 
real possession in the changing fortunes of time. Exercise cau-
tion in your business affairs.
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Go placidly amid the noise 
and haste, and remember what 
peace there may be in silence. 

As far as possible without 
surrender, be on good terms 

with all persons. Speak your 
truth quietly and clearly and 

listen to others, even the dull and 
ignorant; they too have their story. 

Avoid loud and aggressive persons; 
they are vexatious to the spirit. If  you 
compare yourself  with others, you 
may become vain and bitter—for al-
ways there will be greater and lesser 
persons than yourself. Enjoy your 
achievements as well as your plans. 

Keep interested in your own career, 
however humble; it is a real posses-
sion in the changing fortunes of  time. 
Exercise caution in your business 
affairs, for the world is full of  trick-

ery. But let this not blind you to what 
virtue there is; many persons strive 
for high ideals; and everywhere life is 
full of  heroism. 

Be yourself. Especially, do not feign 
affection. Neither be cynical about 
love; for it is perennial as the grass. 

Go placidly amid the noise and 
haste, and remember what peace 
there may be in silence. 

As far as possible without surren-
der, be on good terms with all.
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HALIFAX COUNTY—Go 
placidly amid the noise 
and haste, and remem-
ber what peace there 
may be in silence. 

As far as possible 
without surrender, be 
on good terms with 
all persons. Speak 

your truth quietly and 
clearly and listen to 
others, even the dull 
and ignorant; they too 
have their story. 

Avoid loud and ag-
gressive persons; they 
are vexatious to the 
spirit. If  you compare 
yourself  with others, 
you may become vain 
and bitter—for always 

there will be greater 
and lesser persons than 
yourself. Enjoy your 
achievements as well as 
your plans. 

Keep interested 
in your own career, 
however humble; it is a 
real possession in the 
changing fortunes of  
time. Exercise cau-
tion in your business 

affairs, for the world 
is full of  trickery. But 
let this not blind you 
to what virtue there is; 
many persons strive for 
high ideals; and ev-
erywhere life is full of  
heroism. 

Be yourself. Especial-
ly, do not feign affec-
tion. Neither be cynical 
about love; for in the 
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Go placidly amid the 
noise and haste, and 
remember what peace 
there may be in silence. 

As far as possible 
without surrender, be 
on good terms with 
all persons. Speak 
your truth quietly and 
clearly and listen to oth-
ers, even the dull and 
ignorant; they too have 
their story. 

Avoid 
loud and 
aggressive 
persons; 
they are 
vexatious to 
the spirit. If  
you com-
pare your-
self  with 

others, you may become 
vain and bitter—for 
always there will be 
greater and lesser per-
sons than yourself. En-
joy your achievements 
as well as your plans. 

Keep interested 
in your own career, 
however humble; it is a 
real possession in the 
changing fortunes of  
time. Exercise cau-
tion in your business 
affairs, for the world 
is full of  trickery. But 
let this not blind you 
to what virtue there is; 
many persons strive for 
high ideals; and ev-
erywhere life is full of  
heroism. 

Be yourself. Especial-
ly, do not feign affec-
tion. Neither be cynical 
about love; for in the 
face of  all aridity and 
disenchantment it is 
perennial as the grass.

Take kindly the coun-
sel of  the years, grace-
fully surrendering the 
things of  youth. Nur-

Pfremelgarn

More than 10,000 take in Saturday’s Ducky Derby

Headline in  42 point Antenna Cond Regular -10 track

Pwr hd 60
Antenna

XCn Black
Subhed 30 Antenna XC XL

Subhed 30 Antenna XC XL

Hed here in 36 pt Antenna XCn Reg
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this photo the cutline goes here to go to be a cutline. 
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This is the cutline it goes here in 9/10 Antenna Cond to be a 
cutline to go here with this photo. 
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OUTSIDE TOMORROW
Mostly cloudy, chance of rain, high 
in the 70s, low in the 60s.  A4

www.rrdailyherald.com SERVING THE ROANOKE VALLEY AND LAKE GASTON Fifty cents

OH, MUDDER!
Yellow Jackets 
top  Knights 
in slopfest.
                         B1

February 1964
Promotion plugs new 
equipment at Millington

The Star Publishing Co. of Shelby 
County has celebrated entry into 
the “completely made-at-home” 
category with a special 12-page, 
tabloid promotion, featuring 
publishers and staff, facilities and 
equipment.

The special promotion carried 
stories and pictures on the new 
equipment installed in the new 
facilities in order to completely 
produce the four newspapers pub-
lished by the company, detailed the 
training and experience of the staff 
and outlined the philosophy and 
dedication of the publications.

The company publishes The 
Millington Star, Raleigh-Bartlett 
Star, The Frayser Star and the Star 
Shopper, handles job printing and 
stocks a full line of office supplies.

Readers ‘see red’
The Sevierville News-Record 

and The Gatlinburg Press warned 
readers recently that they weren’t 
“seeing red” because they were 
mad.

The weeklies called attention 
with pride – to their first two-col-
or advertisement, featuring a red 
and black, full-page message for 
First Federal Savings and Loan of 
Sevierville.

February 1989
Julian Harriss dies at 74; 
served four UT presidents

Julian Harriss, retired public 
relations director at The University 
of Tennessee, co-author of a jour-
nalism textbook and former field 
manager for the Tennessee Press 
Association, died Jan. 3. He was 74.

Harriss, a resident of Lenoir City, 

joined the University staff in 1937, 
becoming director of public rela-
tions in 1946. Before joining the UT 
staff, Harriss had received bache-
lor’s and master’s degrees from UT 
and had worked as a reporter for 
The Knoxville News Sentinel.

In 1945, TPA and UT formal-
ized a joint agreement to serve 
the needs of both institutions. The 
contract, which provided a UT 
staff member as field manager of 
the Press Association, gave UT an 
avenue for statewide coverage and 
provided the TPA an opportunity to 
actively influence UT’s journalism 
program.

In the 1946-47 school year, 
Harriss headed a journalism 
curriculum that led the way to the 
establishment of the journalism 
department the following fall.

Harriss served in the capacity 
of TPA’s acting field manager from 
1942 to 1944 and again from 1945 
through 1946. His tenure was 

interrupted by service in the Army. 
In 1962, TPA recognized Harriss’ 
many contributions to the Associa-
tion by awarding him the Presi-
dent’s plaque.

Press Service reports 
another record year

Tennessee Press Service Inc., 
the advertising representative for 
Tennessee’s daily and weekly 
newspapers, just completed its 
fifth consecutive record-breaking 
year, TPS President Bob Atkins, 
publisher of The News-Examiner, 
Gallatin, said.

“For 1988, newspaper pay-
ments – the money we pay our 
owner-newspapers for the adver-
tising we sell for them – was up 11 
percent over 1987,” Atkins noted 
during his annual report to the 
Tennessee Press Association at the 
TPA Winter Convention.

Rewrites from The Tennessee Press
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Remember the old Bartle & Jay-
mes commercial punch line? “We’ll 
make no wine before it’s time.”

Well, almost a decade after efforts 
started to change Tennessee’s public 
notice laws – a lot longer than the 
wine in grocery stores debate has 
raged – newspapers have about two 
months to implement changes in 
the way they deliver public notice 
and legal advertising.

Those changes were approved by 
the legislature almost a year ago. 
It was an initiative by TPA and a 
response to more than a dozen dif-
ferent proposals through the years 
to move notices out of newspapers 
and to state and various local gov-
ernment websites.

All those efforts ignored the fact 
that newspaper publication provides 
wider, more reliable, publication 
and distribution by an indepen-
dent medium where publication is 
verifiable.

By April 1, newspapers must en-
sure that any legally-mandated pub-
lic or legal notice they print appears 
“contemporaneously” and “for the 
same price” on their local website 
and the stateside website at www.
tnpublicnotice.com. The entire con-

tent of the print notice must remain 
there for as long as the notice has to 
be carried in the newspaper.

Most TPA member newspapers 
already were posting those notices 
on their website at no extra cost and 
a majority was uploading them to 
tnpublicnotice.com.

An equally important provision 
of the new law is designed to ensure 
that public notices get the highest 
visibility so they are easier to find 
on the newspaper’s website. T.C.A. 
1-3-120 (d) states: “Each newspaper 
of general circulation publishing 
public notices shall include on its 
website home page a link to its pub-
lic notice section and shall include 
on its public notice home page a 
link to the statewide public notice 
website.”

A cursory review of TPA websites 
shows there is work to do in this 

area.
Everything in the bill passed as 

SB 461/HB1001 was included for 
a specific reason and was needed 
to address specific arguments we 
heard repeatedly through years of 
discussion. Those debates still rage 
in other states.

Proponents of switching notices 
to government websites argue that 
newspaper readership has declined 
while more Americans are getting 
their information online. There is 
no pretense that the Internet reader-
ship has surpassed local communi-
ty newspaper readership, especially 
when readership of print and online 
newspaper are included.

Adding the newspaper web-
sites component did two things: it 
answered the criticism of declining 
readership because the public has 
two shots – and better odds – at 

seeing notices. Adding the home 
page links answered critics who 
argued that the public didn’t read 
notices because they are lost in the 
back of the newspaper – often in the 
classified section – and they could 
not find them.

While the requirements of the 
new law provide the optimum solu-
tion and does more to protect the 
goal of more transparent govern-
ment, it would be unwise to assume 
the discussion of taking notices out 
of newspaper is over.

One association of Tennessee 
public officials, in fact, continues 
to survey its members about how 
much public notice costs them each 
year. One city asked its local news-
paper to provide officials with that 
information.

There’s that and the fact two 
public notice bills filed last year are 

pending in the General Assembly, 
and as of press time, we did not 
know the intent of sponsors.

All this illustrates the importance 
for newspapers to do a good job 
implementing these new require-
ments. Papers already complying 
with parts of the law need to do a 
checklist to make sure they are not 
missing something. 

Legislation being debated now 
in other states contain many of the 
same arguments in proposals we 
have seen to shift notices to govern-
ment websites. Some of them are 
outright comical.

One bill in Pennsylvania provides 
that the government website only 
has to be operational 90 percent of  
the time. Others say that citizens 
who do not have access to Internet

It’s time to implement new public notice law
Public
Policy
Outlook
Frank Gibson

“All this illustrates the importance for newspapers to do a good 
job implementing these new requirements. Papers already 

complying with parts of the law need to do a checklist to make sure 
they are not missing something.”

See GIBSON, Page 11

By ERIK SCHELZIG
Associated Press

NASHVILLE, Tenn. — When fed-
eral agents stormed the Knoxville 
headquarters of Pilot Flying J in 
April, it sent shock waves through 
business, sports and political 
worlds.

The investigation into a scheme to 
defraud customers at Pilot, a truck 
stop chain owned by the family of 
Cleveland Browns owner Jimmy 
Haslam and Tennessee Gov. Bill 
Haslam, has been voted the state’s 
No. 1 news story of 2013 by report-
ers and editors of The Associated 
Press, AP member newspapers and 
broadcast subscribers.

Jimmy Haslam, who bought the 
Browns in a $1 billion deal last 
summer, was at first dismissive of 
the raid, telling reporters that the 
investigation involved a “very insig-
nificant number of customers.”

But the company’s approach shift-
ed shortly after a judge unsealed 
a 120-page affidavit that included 
transcripts of secretly recorded dis-
cussions among senior members of 
the sales team that candidly – and 
often crassly – outlined the scheme 
to defraud trucking company 
customers deemed too unsophisti-
cated to notice that they were being 
cheated out of rebates and discounts 
they were entitled to.

Pilot moved quickly to settle a 

class-action lawsuit that paid 5,500 
trucking companies $85 million 
in reimbursements and interest for 
the money they were cheated out 
of. A federal judge approved the 
settlement last month, though sev-
eral Pilot customers opted out and 
continue to pursue their own claims 
against Pilot.

Two former members of the 
Pilot sales team agreed to cooper-
ate with investigators and seven 
others have pleaded guilty to fraud 
charges. A Pilot lawyer recently 
said more guilty pleas are likely. 
Jimmy Haslam has denied any prior 
knowledge about the scheme, and 
no charges have been filed against 
him or the company.

The next highest rated stories of 
the year were Gov. Haslam’s deci-
sion to forgo Medicaid expansion 
while trying to negotiate a special 
deal for Tennessee; four Vanderbilt 
football players being charged with 
raping an unconscious student in a 
campus dormitory; and the death 
of country music superstar George 
Jones after a long illness.

“George Jones was in the eyes of 
many, the greatest country music 
performer of all time,” said Charles 
Choate, news director of KYTN and 
WQAK in Union City. “The death of 
a legend.”

Here are the other top Tennessee 
stories of 2013, as selected in voting 
by subscribers and staff of The 

Associated Press:
• The state children’s services 

commissioner resigns amid scrutiny 
of her agency’s handling of death 
cases, the subject of a public records 
fight between the state and several 
media outlets.

• (tie) Following federal court 
rulings, Memphis City Schools and 
Shelby County Schools merge to 
create a Unified School District with 
150,000 students, before six munici-
palities vote to break away from the 
district and start their own public 
school systems.

• (tie) A Newport judge orders a 
baby’s name changed from Messiah 
to Martin, saying “Messiah” is a 
title reserved only for Jesus Christ; a 
higher court declares her ruling un-
constitutional, and a judicial panel 
charges the judge with violating its 
code of conduct.

• Lawmakers pass a bill to allow 
people with handgun carry permits 
to store firearms in their vehicles, 
regardless of their employers’ 
wishes.

• U.S. Rep. Scott DesJarlais, a 
licensed physician, is reprimanded 
and fined by the Tennessee Board of 
Medical Examiners for having sex 
with patients before he was elected 
to Congress.

• Eight people are killed in fiery 
east Tennessee interstate crash 
between a church bus, an SUV, and 
a tractor-trailer.

FBI raid of Haslam-owned Pilot voted top story

JUDGES NEEDED!
TPA members are 

needed to judge the 
Arkansas Press
Association’s 

Better Newspaper 
Advertising Contest

JACKSON 
Thursday, February 13

If you can serve as a judge, 
contact Robyn Gentile, 

rgentile@tnpress.com or 
(865) 584-5761, ext. 105
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It was a year ago in February 
when the Department of Children’s 
Services announced it would charge 
a coalition of news organizations 
$55,484 to make copies of child 
fatality records. 

The sticker shock was a low 
moment for open government advo-
cates. DCS included 1,800 hours of 
staff time in its estimate.

But instead of discouraging cit-
izen engagement in their govern-
ment, the court fight over DCS re-
cords and excessive costs should be 
a signal for citizens and journalists 
to be proactive and work through 
their tangles with public officials on 
local levels when it comes to access 
to public records.

In December, a news reporter in 
Middle Tennessee complained of 
a surprise $27.14 charge to make 
copies of seven job applications for a 
city position.

Previously, the reporter had en-
joyed a good relationship with city 
staff, who would fax her public re-
cords at no cost when she requested.

She found herself, not unlike 
many journalists, caught off guard 
and without enough time to read 
the law and figure out whether the 
city was in the right, or she was 
being harassed for the story she was 

pursuing. Clearly, though, some-
thing had changed at city hall.

Here’s the short answer:
•	 By law, you cannot be charged to 

inspect records.
•	 If you want copies, a governmen-

tal entity has the option to charge 
for both labor and copies, but it 
must have a written policy that 
was properly adopted by the enti-
ty’s governing authority to do so.

•	 You should get an itemized esti-
mate of any labor and copy fees 
before the records are copied.

•	 The first hour of labor is free. And 
the entity should use qualified 
staff with the lowest hourly wage 
to keep the labor cost down.

•	 The standard copy cost is 15 cents 
per page.
And, perhaps this is most 

important: a governmental entity 
is not required to charge anything 
and savvy government officials will 

consider this.
Tennessee’s law allows local gov-

ernment discretion in their efforts 
to be as open as possible with their 
citizens.

Local governments can choose 
to waive copy or labor fees as part 
of their fee policy. They can set a 
threshold for charging citizens fees 
at all, like state Comptroller Justin 
Wilson did when he decided any 
charge less than $25 wasn’t worth 
the cost of collecting the fee.

Journalists and citizens should 
find opportunities to discuss the 
importance of low-cost or no-cost 
open records with their local public 
officials.

You can start with the principle 
that providing access to public 
records is an essential part of a 
representative government where 
citizens have a right to know what 
their government is doing.

Providing public records should 
be viewed as a routine responsibil-
ity of an open government rather 
than treated as some add-on premi-
um service. 

And certainly government offi-
cials should resist misusing their 
power, counting every way they 
can charge a fee when they become 
annoyed at what’s being requested.

Journalists should get the written 
policy for public records of any 
government body they cover. And 
if the government body has not yet 
adopted a policy, journalists and 
citizens should weigh in when and 
if they develop one.

Which brings us to an issue that 
has been brewing in some corners 
of Tennessee: The use of smart 
phones or other devices to make 
your own copies of records.

On the face of it, this is simple.
What can be cheaper than snap-

ping a picture of a public document 
with your iPhone? Or better yet, 
using an app that turns your phone 
into a miniature scanning machine 
that provides high-quality text 
copies. Saves everyone time and 
money, right?

Some states have addressed it 
head-on. In December in Arizona, 
the attorney general made it clear 
that a citizen could not be charged a 
fee for using his or her own device 
for making copies.

In Tennessee, local discretion 
comes into play.

Office of Open Records Counsel 
Elisha Hodge says there is nothing 
in the Tennessee Open Records Act 
that prohibits self-copying, nor any-
thing that requires a governmental 

entity to allow it.
Records custodians might raise 

concerns that letting someone else 
copy records could risk the record 
being damaged.

The fear is unfounded, and, at 
most, easily overcome with a few 
common sense ground rules.

And common sense really should 
prevail. In the end, any financial 
cost of keeping a government trans-
parent is far less than the price we 
all pay for keeping it closed.

In the DCS case, the state reduced 
its charges to $34,225. Then the 
judge ordered no more than 50 
cents a page, which the media paid. 
The state has indicated that it will 
probably appeal that order.

The state may “win” some addi-
tional money. But winning back lost 
trust is always far more difficult and 
doesn’t happen inside a courtroom.

Deborah Fisher is executive director 
of Tennessee Coalition for Open Gov-
ernment, a 10-year-old nonpartisan 
nonprofit alliance of media, citizens 
and good government groups. She 
can be reached at fisher@tcog.info 
or (615) 602-4080. Follow TCOG’s 
blog at www.tcog.info, on twitter @
TnOpenGovt or Facebook. 

Getting savvy about public records saves everyone a bundle
TN Coalition 
for Open
Government
Deborah Fisher

Editor’s note: This is a new feature 
of TTP. Each month we will publish 
a brief bio on a Tennessee Newspaper 
Hall of Fame honoree to remind us of 
those who helped make our industry 
a vital part of Tennessee communi-
ties throughout the state.

William G. Brownlow
Induction Year: 1969
Lived: 1805-1877
Newspapers:
The Tennessee Whig, Elizabethton
The Jonesboro Whig
The Knoxville Whig
A Virginia farm boy with 

little formal education, William G. 
Brownlow became one of America’s 
most picturesque editors.

A tall, robust, intense man, he 
was a carpenter and an itinerant 
Methodist preacher before getting 
into politics by opposing nulli-
fication by South Carolina. He 
became an editor in 1839 when he 
established a Whig newspaper in 
Elizabethton.

He soon moved to Jonesboro and 
later to Knoxville, where he began 
Brownlow’s Knoxville Whig in 
1849.

“Parson” Brownlow’s writing, 
like his preaching, was brilliant, 
often coarse and vituperative. His 
newspaper was like no other. He 
practiced his mottos “Cry Aloud 
and Spare Not” with relish; and his 

Whig, with 12,000 circulation in 
the 1850s, was the largest weekly in 
the South.

Pro-slavery but violently against 
secession, Brownlow used his Whig 
to lead the east Tennessee “Rebel-
lion” against the Confederacy in 
1861. He stirred up so much trouble 
that he was arrested and jailed.

Fearful of making him a martyr, 
Confederate authorities escorted 
him out of the area and turned him 
loose. He went on to the North, 
where he became widely known 
through his speeches attacking the 
Confederacy.

In 1863 he returned to Knoxville 
and revived his paper. He was 
elected governor in 1865, re-elected 
in 1867, and then elected to the 
United States Senate in 1869 despite 
ill-health.

He had sold his paper before 
going to Washington, but when he 
returned he purchased half-interest 
in the Knoxville Daily and Weekly 
Chronicle and wrote fiery editorials 
for it until his death in 1877.

Tennessee Newspaper Hall of Fame - William G. Brownlow

You can still register for the   
TPA Winter Convention!!!

service or do not know how to 
operate a computer will be able to 
get hard copies of the notice at city 
hall. No suggestion about how those 
citizens will know when and where 
to go to ask.

This is my favorite because we 
saw it here in one early proposal. In 
Pennsylvania and Massachusetts, 
local governments could choose to 
stay with the newspaper or switch 
notices to their website. If they 
choose the latter, they have to run 
ads in the newspaper telling local 

residents where to go to find those 
meeting announcements and other 
notices.

Is there a better endorsement? 
Frank Gibson is TPA’s public policy 

director. He may be reached at 615-
202-2685 or at fgibson@tnpress.com.

GIBSON, from Page 10

The Postal Regulatory Com-
mission handed everyone who 
uses the mail a lump of coal on 
Christmas Eve: approval of the 
U.S. Postal Service’s proposal to 
raise postage rates by more than 
triple today’s inflation.

The new rates will likely go 
into effect Jan. 26 if USPS elects to 
accept the PRC’s decision.

The PRC credits the recession 
with less than half the USPS finan-
cial loss – but granted the increase 
anyway – noting USPS needs the 
money.

National Newspaper Association 
President Robert M. Williams Jr., 
publisher of the Blackshear (GA) 
Times, said NNA respectfully dis-
agrees with the Postal Service’s re-
quest as well as the commission’s 
decision. He insists a lack of action 

by Congress to enact postal reform 
is at the root of the problem.

“This latest action by the PRC 
only makes the Postal Service’s 
survival challenge tougher and 
scarier. This decision opens the 
door to perpetual steep postage in-
creases for American businesses, 
including ours, which strives to fill 
a deep desire by readers to receive 
a hard copy newspaper, even if 
they also read online.”

Williams said NNA will renew 
its efforts to seek prudent postal 
reform legislation during the 
annual Newspapers Leadership 
Summit March 13, 2014, when 
publishers visit Capitol Hill to urge 
action.

National Newspaper Association
Dec. 27, 2013

NNA calls USPS decision to raise rates flawed

WHO
TPA members and their staffs

WHAT
TPA Winter Convention
and Drive-In Training

WHEN
Wednesday-Friday, Feb. 5-7

WHERE
DoubleTree Hotel Nashville
Downtown, 315 4th Ave. North, 
Nashville, Tenn. 37219-1693
(615) 244-8200

REGISTRATION
For details, go to 
www.tnpress.com
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Color. 
It seems to be on the minds of 

newspaper publishers and produc-
tion managers everywhere.

Without a doubt, the second most 
requested task I’ve been given by 
newspapers in recent months is to 
improve the quality of the color in 
their print products.

As I jump on a plane this week to 
head to Minnesota, I realize that a 
good number of folks at the event, 
sponsored by a major newspaper 
printer in that part of the country, 
are hoping to improve the way pho-
tos print in their publications.

That was also the case in Tennes-
see, where I visited with the staff of 
the Shelbyville Times-Gazette last 
week. There, Hugh Jones, publisher, 
and Sadie Fowler, editor, tasked me 
with improving the quality of pho-
tos in their daily newspaper.

I sometimes feel ill equipped for 
the job. I mean, I don’t show up 
with measuring devices, densitome-
ters or other tools. Heck, I don’t even 
bring a computer for the assign-
ment.

As we were looking over the final 
print tests in Shelbyville, Hugh 
Jones said something quite memora-
ble to me, “We’ve had technical sup-
port specialists from several press, 
paper and ink companies over the 
years. They come in with all kinds 
of measuring devices and tools, but 
when they leave, we rarely see any 
real improvement in our photos.

“You came in for one day and 
taught us that all that really matters 
is what we see on the page and the 
improvement in our photos is pretty 
remarkable.”

Don’t get me wrong. There is 
nothing wrong with measuring 
devices. Standards are important. 
But when it comes to photos, the 
proof is in the pudding. What our 
readers see on the page is what 
matters. Most of them don’t know 
the difference between a dot gain 
and Rogaine.

So what do all these pre-press and 
printing terms really mean? Here’s a 
primer for my friends who want to 
know more about color:

Color Settings: Since the early 
days of Photoshop, there have been 
ways to build color settings into 
photos. This is true of other photo 
editing applications, as well. Color 
settings, when used correctly, are 
built into each photo.

They include information like 
the dot gain, the black ink level, 
the color ink level and more. If you 
want to see how your color settings 
are set, go to Edit>Color Settings in 
Photoshop.

When you first open the Color 
Settings window, you’ll see options 
for RGB, CMYK, Gray and more. 
Even though we don’t print in RGB, 
getting this setting right makes a 
big difference when converting your 
colors from RGB to CMYK, so don’t 

take it lightly.
CMYK Settings: The most im-

portant color setting is the CMYK 
setting. Here, you let the application 
know what dot gain, separation 
type and ink limits should be built 
into each photo.

Remember looking at pictures 
in books and magazines when 
you were a kid? Remember those 
white dots that you would see in the 
photos? That’s your dot gain. They 
are there for a reason. These dots 
give your ink someplace to go when 
it lands on the page.

Setting dot gains for newsprint 
used to be easier. Most web presses 
tended to be about the same. Not 
any more. I’ve seen dot gains from 
20 to 40 percent on presses the past 
six months. And the only way to 
know for sure what the perfect dot 
gain is on a press is to run test after 
test. That’s what we were doing in 
Shelbyville last week.

There are two separation types in 
CMYK printing: Grey Component 
Replacement (GCR) and Undercolor 
Removal (UCR). I used to find that 
UCR, which primarily mixes Cyan, 
Magenta, Yellow and light amounts 
of black to create gray areas of a 
photo, worked best on newspaper 
presses. That’s not always the case 
anymore.

It seems like about a third of 
the presses I test print better on 
newsprint using GCR, which uses 
less Cyan, Magenta and Yellow and 
more black ink when printing gray 

areas.
Black Ink Limit refers to the 

amount of black used to print some-
thing solid black in a photo. Because 
newsprint is thin, this number is 
generally less than 100 percent, 
because grays usually print darker 
than they appear on the screen.

Total Ink Limit refers to the total 
ink used on the Cyan, Magenta and 
Yellow plates. Quite often, someone 
will tell me that their printer told 
them to keep their total ink limit 
under a particular number. This is 
what they are referring to.

I could go on for hours, and I 
have, explaining the concept of 
color in photos. However, it seems 
I’ve reached my 800 word limit for 
this column. 

Let me suggest that, if you hav-
en’t already, you talk to whoever 
runs your press, whether you print 
in-house or send PDF files off-site, 
to figure out what the best color 
settings are for your pages. It can be 

the difference between dull, lifeless 
pictures and photos that make your 
readers say, “Wow!”

GOAL:   $1,000,000
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BELIEVERS
Contributors to the TPAF ‘I 
Believe’ campaign thus far:
•	 Cannon Courier, Woodbury
•	 Jim Charlet, in memory of Martha 

C. Charlet 
•	 Chattanooga Times Free Press
•	 Nathan Crawford, In Memory of 

James Walter Crawford Sr. and 
C.T. (Charlie) Crawford Jr.

•	 Crossville Chronicle, In Memory of 
Perry Sherrer

•	  Gannett Foundation
•	 The Jackson Sun
•	 The Leaf-Chronicle, Clarksville
•	 The Tennessean, Nashville
•	 Hollow & Hollow LLC
•	 Joe Hurd, The Courier, Savannah
•	 Jones Media, In Memory of Edith 

O’Keefe Susong and Quincy 
Marshall O’Keefe

•	 The Advocate & Democrat, 
Sweetwater  

•	 The Daily Post Athenian, Athens
•	 The Daily Times, Maryville
•	 The Greeneville Sun
•	 The Herald-News, Dayton
•	 The Newport Plain Talk
•	 News-Herald, Lenoir City
•	 The Rogersville Review
•	 Kennedy Newspapers, Columbia
•	 Lakeway Publishers, Morristown
•	 Citizen Tribune, Morristown
•	 The Elk Valley Times, Fayetteville
•	 Grundy County Herald, Tracy City
•	 The Herald-Chronicle, Winchester
•	 Manchester Times
•	 The Moore County News, Lynchburg
•	 The Tullahoma News
•	 The Milan Mirror-Exchange
•	 News Sentinel, Knoxville
•	 The Paris Post-Intelligencer, In 

Memory of W. Bryant Williams
•	 Republic Newspapers
•	 The Courier News, Clinton
•	 Richard Rowlett, Rowlett Advertising 

Service, Goodlettsville
•	 Union City Daily Messenger
•	 Bill and Anne Williams, Paris, in 

honor of Michael Williams 
 presidency of TPA

Color. It’s what’s top of mind lately for newspapers
The
News
Guru
Kevin Slimp
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Color Settings are found under Edit>Color Settings in Photoshop.

Creating accurate CMYK settings in Photoshop is a key to good 
reproduction.


